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It's All About
Performance
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We create integrated communication
campaigns
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We create, design and execute
comprehensive media campaigns
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Welcome to our world,
where erything revolves around
effectiveness
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We've built up an advertising group
where the common denominator
is having an effect



Effectively, we do

* media
* sSeo

* content
* buzz

« performance
* social media
« affilations

* creations

* publicrelations




KrzysztofiMatecki
President of the Manage
uvic Digitz




because we cover
the whole range of modern
marketing communications Va

Jakub Mazurkiewicz
CEO Euvic Organic Search



Machine Learning
Data Science:

Retargeting,
Planning and media SOCi§| Conversion Booster,
buying el Creation, Lookalike
Communication Omnichannel web design,
strategy Retargeting UX/UI
Execution:
The client and ‘ building image,
their needs ® ' ’ } promoting sales,
generating leads,
selling in e-commerce
PerforrT\ance Affiliate System
marketing ) . .
campaigns integration
Media Strategies Search Ads Content marketing 'E—c:ommerce'
& SEO Buzz marketing implementation

PR & media relations
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 Artur Janik ‘
Chief Business Developme
Euvic Media oF




Euvic Performance
iNn numbers

almost /U people
specialised companies

annual revenue of million PLN
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We're part of Euvic
one ol the largest technologica
groups in Poland

Krzysztof Lada
CEO Euvic 360e-com




80 million
PLN in
EBITDA

6 business
pillars

o
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over 4500
people in the
team
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980 mlillion PLN
in annual revenue



We work with top-tier brands
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See what we do...




Branded Con@nt
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Wszystko jest do sprz |

kompendium skutecz 3C
e-commerce M

Poradnik dla przedsiebiorcéw "
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A\ ROCKWOOL

Ocieplamyzycie.pl

For ROCKWOOL, we successfully implemented and currently manage an
expert content hub: www.ocieplamyzycie.pl. We created a service aimed at
individuals planning to build or renovate their homes. Over 100 different
articles, interviews, and infographics have been published. The materials have
been meticulously prepared both in terms of subject matter expertise and
SEO optimization. The project was developed in Hungarian, Lithuanian, and
Czech languages (bydlenivevate.cz, gerasbustas.It, otthontitkok.hu)

4 countries (Poland, Czech Republic, Lithuania, Hungary)
236,000 clicks
4,000,000 views in SERP

Client: ROCKWOOL

Scope: project design, implementation, content creation

I\ RockwooL | OCIEPLAMY ZYCIE

Kryzys pandemiczny a kryzys
energetyczny. Jak zachowaé dystans
wobec wzrostéw cen energii?

Jakie zmiany wywotata pandemia COVID-19 w sektorze
energetycznym i co oznaczajg one dla przecigtnego
wiasciciela domu jednorodzinnego? Czy mozna sie przed
nimi zabezp...

Czytaj wigcej >

Budowa Trendy Remont Wideo

Podtogéwka, czyli ogrzewanie
podtogowe - czy warto? Poznaj nasza
opinie

Czy warto wybra¢ ogrzewanie podfogowe? Dla kogo jest
wodne ogrzewanie podtogowe? Wykonujac taka instalacje,

nalezy przestrzegac kilka istotnych zasad....

Czytaj wigcej > 10 minut
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TIM

LLaczynasnapiecie.pl

Spolecznosé  Baza wiedzy Cze86, Marcin! Q ‘©
For TIM SA, the largest electrical distribution company in Poland, we created
a content hub, www.laczynasnapiecie.pl, which serves as a resource for both
professionals and enthusiasts in the broad field of electrical technology. The Masz pytanie zwigzane
project was driven by the idea that everyone should find the knowledge they Swietnl trofled! T spofecznioRt powatok, by Gpowiadd o pyiani | FoZwZywaE SOKINZuki08 i
need, and enthusiasts and experts could exchange experiences. The service
combines a Q&A forum and an expert blog. User engagement is further
encouraged through gamification. Neloncl aysutsmane _ nacocssakena

Czego szukasz?

5,821 registered users
1,068 questions, 7,885 users
+ 125,000 internet users

< ey

Jak dobrze i niedrogo zmienié instalacje Zadbaj o detale - wybieramy wigczniki Schneider Electric zostat czwartym
elektrycznq w system Inteligentnego Swiatia partnerem serwisu “Lgczy nas napigcie’
Domu?

Client: TIM SA

Scope: project design, implementation, moderation
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AEMARKET

Velomarket.pl

For VeloMarket, we created content that not only provides interesting
information but also motivates customers to make informed purchases. We
ensured the content was clear and engaging for a broad audience, regardless
of their knowledge about ecology.

We developed a series of articles that address selected topics in an
accessible manner, providing concrete examples and tips for implementing
changes in everyday life. Additionally, we prepared infographics that visually
present key information about sustainable living. This approach makes it easy
for those unfamiliar with ecological topics to understand and remember
important information.

The articles and infographics are directly available on the store's website and
are linked to specific product categories we described. All materials have
been meticulously prepared both in terms of subject matter expertise and
SEO optimization

Client: Velomarket
Scope: content creation
Objective: to increase sales and awareness of eco-friendly purchasing through

specialized content

oo
Ba MARKE =
T = Wszysmekmg,,.,e Partn
f strategiczny  p,,
rtnerzy

Co to jest Pasywny dom?

B8 MARKET

Jakie korzysci .
energia odnawialna
przyniesie érodowisku

i Tobie?

Odnawialne
srédta energii to:

petawatow

Energia
@ geotermalna
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[cons of motoring — a super
contest about super cars

© DB mE @ B
The main goal of the project was to increase engagement among car

enthusiasts, create a positive experience, and promote Inter Cars as an active
participant in the automotive community. We ensured that the contest
questions were interesting and required knowledge in the field of motoring,
motivating participants to take part. To further engage contestants, we
prepared attractive prizes.

. o WEZ UDZIAL W QUIZIE
Contest task: Answer 10 questions in the shortest possible time, write your —)
opiniop about supercars, and win a supercar ride or tickets to the Icons of i e I ZGARNIJ NAGRODY

Motoring event ol
To promote the contest, we utilized various marketing channels such as 5 Odpowiedz na nasze pytania i zdobadz przejazd supercarem
Google Ads, social media advertising, and an email campaign lub bilety na druga edycjg Ikon Motoryzacji!

Jak nazywa sie ksztatt samochodu,
w ktorym wyraznie widaé podziat
na przedzlal silnikowy, kabine
i bagaznik?

O Coupé
(0] Hatchback
@ Sedan

Client: InterCars otz

Scope: project design, implementation, media and moderation
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Poznaj pieé zasad, ktére pomoga Ci w petni
wykorzystaé potencjat cyfrowych rozwigzan
W internecie, a przy okazji sporo zaoszczedzié.

Dopasuj predkos¢ internetu
do potrzeb swojej firmy

Do 600 Mb/s
Jesii np. prowadzisz skiep.
internetowy lub czesto
wideokonferencie,
o tego cheesz ogladac.
flmy wysokiej jakosci.

Do 300 Mb/s Do 1Gb/s

stabilng prace.
2daina.

multimediaine.

Dobry internet
to zabezpieczony internet

',

Dobre
0 az 60% zabezpieczenie

,i

Analogowa
mao wydajna
sieé

wysoki koszt
polaczer

Niski
poziom
bezpieczeristwa:
ryzyko podstuchu

Smartfon pozwala
prowadzié firme poprzez
rozmowy glosowe, poczte
e-mail czy komunikatory.
Ale jego wkiad w rozwoj
Twojego biznesu moze
byé duzo wigkszy.

Poznaj 8 funkcii Twojego
smartfona, ktére
uporzadkuja, utatwia

i przyspiesza Twoja
codzienna prace.

Dual SIM - tatwiejszy balans
rma-zycie prywatne

Rodzaje dual SIM:

E@ ﬁzdyczny fua‘: SLM
- dwa gniazda karty
s Modut

Sleste i} dual SIM

eSIM - wirtualny pozwala
format Karty SIM. na korzystanie
& 2 et

»Szanowny klient”?
To na bank préba oszustwa!

‘ Co powinno wzbudzié Twojy czujnosé:

" Zwroty typu v,




TECHNOLOGIE LAKIERNICZE

The new website for CSV!

For a market-leading paint industry company specializing in the supply
of products, services, and training, we have created and implemented a new

website, www.csv.pl.

Our task was to design a portal that clearly presents CSV's services
to companies in the automotive, industrial, and furniture painting industry.

Client: CSV group

information architecture, design, copywriting, website development,

Scope: marketing consultancy

& +4891 46 12506 Strefa klienta v Q

Technologie lakiernicze ¥ Ustugi v Szkolenia v Siet sprzedazy v O nas v

Lakiernictwo samochodowe

Od ponad 30 lat tworzymy polski rynek
lakierniczy i niezmiennie jesteSmy liderem

branzy refinish

Stronagléwna > Technologie lakienicze >  Lakierictwo samochodowe

Przy naprawach blacharsko-lakierniczych udziat kosztow materiatow lakierniczych
nie stanowi najwyzszej wartosci. Zdecydowana wigkszos¢ kosztow likwidacji
szkody to inne koszty, zwigzane z catym procesem. CSV oferuje rozwigzania
technologiczne, wraz z dopasowanymi do nich metodami zarzgdzania procesem,
dzieki ktorym wspotpracujgce serwisy zarabiajg wiecej niz wczesniej.

Wojciech Jarzabek

Kariera
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http://www.csv.pl/

MHC MOBILITY | & snovement

Mhcmobility.pl

We support a global player in the Car Fleet Management segment with
comprehensive marketing and rebranding activities. Our services include
implementing online sales campaigns, SEO activities, and we also created
a corporate website for the entire CEE region.

MHC MOBILITY Infolinia +48 22 223 60 50 Samochedy poleasingowe Strefa klienta

- TWOIER

ynaj ] i Y ynaj 6 i Y Elektr ilnoéé i ia dla biznesu Onas  Strefawiedzy  Kontakt

a
3

SKORZYSTAJ Z OFERTY! >

=z

MHC MOBILITY 63 FLEETCONNECT

Powering the future of movement BY MHC MOBILITY

Client: MHC Mobility

Scope: corporate website for the Polish, Hungarian, Slovak, and Czech markets.
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Hewlett Packard
Enterprise

Hewlett Packard Enterprise

For an international IT giant that manufactures and sells servers, storage
space, networking devices, and IT solutions and financial services worldwide,
we have been conducting awareness campaigns for years, generating leads,
producing content, and providing marketing advice.

Client: Hewlett Packard Enterprise

Scope: consulting, media buying, content creation.

—

Hewlett Packard
Enterprise

W HPE Wprowadzamy biznesy w now3 ere
zarzadzania danymi

Dolacz do spotecznosci Hewlets Packard Enterprise

vzUwolnij moc

4. swoich danych™
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Hewlett Packard
Enterprise

HP tech team

We created a unique environment for IT managers and directors. Under the
name HP Tech Team, a unique browser game project was developed on
a dedicated website.

We built a community of HPE infrastructure users set in a virtual space, where
one could configure their own "hero-geek" and guide them through missions
contextually linked to products.

Client: Hewlett Packard Enterprise

Scope: project design and implementation

EUVIC
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mBank

Firmowi.pl

We designed and created an advisory center for individuals starting
or recently running their own business. The content we developed addressed
the most frequently asked questions on Google.

Access to the content and expert knowledge was conditional on the user

leaving their data, thereby generating a precise lead. Today, firmowi.pl serves
as a content platform for mBank.

20,000 unique users monthly
+500 leads monthly

Client: mBank

Scope: project design and implementation

Co to jest
i czemu stuzy

KSeF? |

KSeF, czyli Krajowy System e-Faktur to system teleinformatyczny do wystawiania,
otrzymywania i przechowywania faktur ustrukturyzowanych w systemie
administrowanym przez Ministerstwo Finansow.

Innymi stowy, ma on uszczelnié system podatkowy, a zarazem usprawnic prowadzenie
dziatalnosci gospodarczej dzieki tatwiejszemu i szybszemu dostepowi do dokumentow.

0d kiedy

vV Vv VvV
1 zacznie obowigzywaé KSeF?
Styczen

2022 2022

Pierwszy etap wdrozenia, czas na testy!

Przedsigbiorcy moga sprawdzac nowe
rozwiazanie, weiaz obowiazuja e-faktury
ifaktury papierowe.

1 2023

Stuczen KSeF staje sie jedynym, obligatoryjnym
J systemem do wystawiania faktur.
N

Jak moge
wystawic fakture
ustrukturyzowana?

Faktury mozesz wystawiac
na dwa sposoby

‘Witaj w Systemie
® Bezposrednio w systemie ke
KSeF

@ W Twoim programie
do wystawiana faktur,
po czym faktury zostana

przestane interfejsem
do KSeF

Czy bedzie

mozna wystawiaé
faktury w obecnych
programach?

Tak, jesli system bedzie zintegrowany
z platforma centralnego rejestru faktur.
Przedsiebiorcy, ktorzy dobrze wybiora

program do fakturowania, zdobeda
przewage na rynku.
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Lenovo.

LLenovozone.pl

We designed and created an advisory center for individuals starting
or ecently running their own business. The content we developed addressed
the most frequently asked questions on Google.

200,000 sessions in organic traffic
180,000 unique users monthly
32,000 registered

10,000 active users

+ 1,000 content materials

Client: Lenovo

Scope: project design and implementation

3 LOGOWANIE Slg REJESTRACJA n u m

BLOG WIDEO APLIKACJE PRODUKTY KONKURSY / PROMOCJE WSZYSTKO

Lenovo

Inwestowac czy nie inwestowac? Oto jest

pytanie Na co zwraca¢ uwage przy wyborze tabletu?

Lenovo
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Lenovo. LEGION

Phenomenon
of the mature player

Games are entertainment for kids, illiterates, and slackers...

Such stereotypes sometimes appear in the common discourse, but the reality
is different, and we decided to prove it! The Polish gamer is mostly a mature
person (as many as 58% of gamers are people aged 25-44), a well-educated
substantive worker, living in a big city, and often a woman (40%)! Together
with Lenovo and the Norstat Institute, we conducted a study on a sample
of 1,537 gamers to document and describe the Phenomenon of the Mature
Player.

60,000 publication reach

22,000 views of the report page

2,500 downloads

7,000 users of activations based on the report
82 publications in the media

Client: Lenovo

Scope: creating a website, participating in the study and preparing the report.

Sa wyksztatceni, nierzadko majg dobra,
odpowiedzialng prace, rodzing i po prostu
lubig grac! Czy to tylko sentyment z lat
mitodzienczych, czy moze cos wigcej?
Kiedy graja, na jakim sprzecie i co robia,
gdy nie przechodzg kolejnych leveli?

POBIERZ RAPORT
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Content formats

Igor Rudnicki
Analyst/Media Planner



Blog content

In the sea of internet content, it's essential to stand out, and it needs to be
done well. We know how to engage and capture attention, but importantly,
we never forget about substance.

For our clients, we create high-quality content for corporate or product blogs,
striving to ensure that our writing is engaging and well-received. We conduct
interesting interviews, write essential guides, reports, and compelling articles.
We work for well-known and popular brands, such as mBank, Getin Bank,
Sephora. Our content engages, provokes reactions and discussions, and
importantly - supports our clients in key SEO activities.

SEPHORA

© MWW CCanTu TR TN WL SHIEL T

¢ vma endee 2 R e 72 1004
FTREHDY “NARIJAL

NAJLEPSZE PRODUKTY DO MAKIJAZU
ZA MNIEJ NIZ 100 Zt

Mzgrocy wyogwzt, &£ o wysoMz| [ckokl koercivitw co mzk|ats
b+ cetam) gk s

JAiata lista® sedamikéw VAT - mo7na juz korzysiac 7
wykazu
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AFrosicZaady Frodubiose JEC Eccaomh po hidzeu Irnomanie barkcue Fratezanie 0 ina12ah

Kilka prostych zasad bankowosci
dla nastolatkéw

pedina wible.

Trzymajmy sie ustalonych zasad!
Konsekwencja i requlamosc sg bardzo wazne.

K n Kapzestad

0t 12 2 gtey ustelzng bow
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Video explainers

As the saying goes: a picture is worth a thousand words. And if that picture is
moving, it attracts even more attention! Through short videos or animations,
we tell and present solutions offered by our clients, including Zabka, Asseco,
and Orange Polska.

We create and illustrate stories from scratch that best explain the essential
principles of specific products, services, and processes. We focus on creative
yet effective ways to elucidate a given topic. We craft engaging stories and
build narratives that affirm the authenticity of our clients

dla bankow
spotdzielczych

6-2377

Kontroluje czas spedzany w internecie

EUVIC
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Infographics

As we know, sometimes it's better to show something than to describe it.
Instead of reading a detailed article rich in various data, we can simply
illustrate it, capturing the most important aspects in a single image.

Utilizing visual communication, we present research findings, tell stories, and
clearly depict even complex solutions offered by brands. Statistics, trivia,
guides, analyses, facts, myths, reports, advice, goals, plans - all of this can be
illustrated with a minimal use of words. Examples include infographics we
have created for brands such as mBank, TIM, ING Bank Slaski, Bain

& Company, and Orange Polska.

POLISH BUSINESS »
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Webinars

We create and produce webinars and expert webcasts aimed at engaging
and educating clients. We conduct broadcasts in TV studios, virtual studios,
or via video communication platforms.

For these projects, we collaborate with moderators, journalists, and industry
experts. Regardless of the client's budget, our ultimate goal is always to
generate leads, and we consistently achieve this objective.

2017

Twoj finansowy Best Year Ever

webinar z Marcinem Iwuciem

EUVIC
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Reports, guides, trend books

We create and publish complex expert materials that serve as a knowledge
resource for end customers.

In our guides and reports, we present useful and practical information that
readers can apply in their business activities. Downloading the material
usually involves leaving contact information, which for the project sponsor
is a sales lead. We have been successfully doing this for years.
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Social Media
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BANK

We are building more
VELO world!

For the new VeloBank brand, we built a strategy based on positive values.
In our communication, we proclaim that good gestures matter, and a more
Velo world is a world worth being a part of!

On social media profiles, there is no shortage of product-related content
or content linked to cycling events supported by the bank. The entire
communication is supported by paid promotion, which we carefully target to
the audience group. The results of the campaign attest to this. In the first
month of cooperation, we achieved over 600,000 post views, and the level of
KPI achievement exceeded 100%.

Client: VeloBank

developing a strategy, creative concept, regular communication, moderation,
Scope: media service.

Channels:  Facebook, Instagram, LinkedIn

#BardziejVelo?
Poznaj Program Pole

To, co?
Dotaczasz do Swiata
#BardziejVelo?

Ty polecasz VeloBank,
znajomy zaktada konto
i zyskujecie pienigdze!

¢ 100 zt dla Ciebie

e 50 zt dla osoby,
ktora skorzystata z Twojego
polecenia i otworzyta konto
w Velo Banku!

EUVIC
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logitech

Advertising campaigns

Advertising campaigns are an essential part of marketing, aiming to promote
products, services, or causes to a specific target audience through various
channels. These campaigns typically involve creating compelling visuals,
engaging copy, and strategic media placement to achieve specific objectives,
such as brand awareness, lead generation, or sales growth. Success is
measured by key performance indicators (KPls), including reach,
engagement, conversion rates, and return on investment (ROI). Effective
campaigns require careful planning, audience research, creativity, and a clear
message to resonate with the intended audience and drive desired actions.

Client: Logitech

Scope: advertising campaigns

logitech

POP

MOUSE

EMOCJE W TWOJEJ DLONI
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[iTONEPLUS

We are building awareness
of the technological advantages

of the OnePlus brand ~

N 4

@

)

2=\ NordCE3Lite '@

= - Uwolnijenergie

In our social media communication, we prioritize engaging content with
attention-grabbing graphics. In addition to promotional posts showcasing the X
benefits of OnePlus products, we emphasize the #NeverSettle philosophy, OnePlus

encouraging people to choose solutions that allow them to make the most
of life.

We have a dedicated series of publications on Facebook and Instagram
to introduce new OnePlus smartphones and accessories.

Gt

Client: OnePlus
Scope: consistent communication, moderation, media servicing, strategic support

Channels:  Facebook, Instagram

EUVIC
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Warszawa

Warsaw — happiest city to live in!

As part of the proposed social media strategy, the communication is

organized into four thematic cycles: "Capital of Greenery," "Capital of .
Comfort," "Capital of Leisure," and "Family Capital." Content is published on

Facebook and Instagram, and a visual identity and video branding formats

have been created for the City of Warsaw's YouTube channel.

OnePlus
Nord CE3 Lite

Uwolnij energie

12113 ¢

Client: Capital City Warsaw
Scope: consulting, ongoing strategic-content support

Channels: Facebook, YouTube

EUVIC
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BAIN & COMPANY (¥

Activities on Facebook and
organizing online events

We provide recruitment and employee branding support to one of the largest
international consulting firms on Facebook. Our communication is conducted
in English, aiming to engage students from top European universities with job
opportunities, events, and internships at Bain & Company.

Additionally, we assist in organizing online events.

Client: Bain & Company

creative concept, maintaining regular communication, handling media

Scope: . o :
relations, and organizing online events

Channels: Facebook

BAIN & COMPANY (®

How big
is Bain & Company’s office
in Warsaw?

BAlN{ompANY ©)

Our Warsaw team
has 50 employees
and is still growing!

-5
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BAIN@

& COMPANY

THE EFFECT OF SOCIAL DISTANCING ON OUR WORK

Q

How big ({BM_'
is Bain & Company’s office O

in Warsaw?

BAIN & COMPANY (O
174

I was very positively
surprised how well Bain
handled this process.

For example during my last
project we managed to
organize a virtual factory |

ACCELERATE YOUR
PROFESSIONAL CAREER

NETWORK WITH PEERS
FROM ALL ACROSS EMEA HAVE FUN!

-
~

/l\\\

tour of our client’s facilities
and production process.

iy,

Itant
IMPROVE
YOUR SKILLS

We have prepared

5 questions for you!
Take our quiz
and find out

BAIN & COMPANY © how well you know Bain!

Spring Week Internships

EXPLORE THE WORLD
OF CONSULTING

BAIN@

& COMPANY

Apply and become
Bain&Company Ambassador!

ONE WEEK LEFT

EUVIC
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InterRisk 33

VIENNA INSURANCE GROUP

Creative communication
In Insurance

We are responsible for creating and developing the main creative direction
and preparing ongoing content for Facebook. The core idea is based
on symbolic associations, allowing us to creatively and lightly showcase
the brand's services. This approach demonstrates that insurance services can
be presented without always focusing on negative or unpleasant events.

Client: InterRisk
Scope: creative concept, creating content related to current communication

Channels: Facebook

Morskie opowiesci!

EUVIC
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Ziko

Comprehensive social media
activities

Through diversified actions on social media, we support the brand in reaching
both current and new customers. We utilize various formats, and each of the
channels we manage has a separate, yet medium-specific communication
strategy. Ziko drugstore's social media is not only about information on
promotions but also dermatology consultations with the participation of the
drugstore's ambassadors, as well as important tutorial content related to skin
care.

Client: Ziko

creative strategy, creation of static and dynamic assets, regular channel,

Scope: . : ;
communication, moderation, media management.

Channels: Facebook, Instaram, Youtube

Ziko

oervo  KUPUJ TEZ f
ONLINE 7%

na zikodermo.pl ]

Bezpieczne zakupy
zikodermo.pl

szeroki asortyment
dermokosmetykow

atrakeyjne ceny
i promocje

na pozostate produkty z serii
LA ROCHE-POSAY
TOLERIANE

4 2 524
LA ROCHE-POSAY LAROCHE-POSAY
LABORATORE DERMATOLOGIQUE.

TOLERIANE SENSITIVE KREM
do cery wrazliwej, 40 ml

TOLERIAN
SENSITIVE URoCHE POSY

TOLE‘?IANE 6 5?.33

LA ROCHE-POSAY
% TOLERIANE ULTRA KREM
kojacy do cery wrazliwej, 40 ml

EUVIC
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LZiRO

OPTYK

Facebook communication
for Ziko Optician salons

We create engaging and interesting communication for the audience of Ziko
Optician salons. We publish lifestyle content, sales information, educational
materials, and details about the brand's promotions. We aim to reach a wider
range of customers through precise targeting and geolocation, and we also
focus on engaging our audience.

Client: Ziko Optician salons

static and dynamic creatives, regular communication, moderation, media

Seshs management

Channels: Facebook

Ziko Optyk
@ZikoOptyk 5 (2 oceny) - Optyk

Ktore oprawki
wybierasz?

—— METALOWY SZYK ——

"\

JAlI KUDO

EYEWEAR

94

LiR0O OPTYK

/
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oe TOYA

Regular communication and
moderation in social media

For one of the larger telecommunications and cable operators, we conduct
comprehensive communication and moderation on Facebook. We focus on
diversity, using a multitude of formats - from static posts, carousels, GIFs, to
extensive advertising campaigns. The quick response time of our moderation
team, direct support in every situation, and technical assistance are key to the
satisfaction of the network's subscribers.

Client: TOYA

strategy, creative concept, regular communication, moderation, media

S management

Channels: Facebook

Search

TOYA

e TOYA

@GrupaTOYA - Zainteresowanie

y

Telewiz
od4

DWUPA

oszczedn(

2 A
A . y
=)
Telewizja
Telewizja + Internet

od 45?0

DWUPAKI

oszczedne taczenie ustug

EUVIC
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Canby

The world of home
appliances in social media

For the Italian lifestyle home appliance brand, we conduct comprehensive
communication on social media. We are responsible for creating static and
dynamic content in line with the strategy we have developed. Our customer
support team also ensures a high level of satisfaction among Candy brand

users every day.

Client: Candy
Scope: content creation, regular communication, moderation, media management

Channels: Facebook, Instagram

NAJPROSTSZY SPOSOB NA
OSZCZEDZANIE CZASU

oseezy) wibeo  (»

Candy @

@CandyPolandPage - Urzgdzenia

EUVIC
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We are tiding up
on social media

The world of vacuum cleaners and small home appliances holds no secrets
from us. For the Hoover brand, we create static and dynamic content in line
with the adopted strategy. We ensure their regular publication, moderation,
and appropriately optimize their media activities.

Client: Candy

Scope: creation of content, regular communication, moderation, media management

Channels:  Facebook, Instagram

EUVIC

Performance



Haier

Asian precision in social media

Haier, a well-known and popular premium brand specializing in home
appliances, is committed to being close to its customers. In line with the
brand's expectations, we actively manage communication on Facebook and
Instagram every day. We showcase the best solutions and promptly respond
to all user inquiries.

Client: Haier

creation of content regular communication, moderation, media

SEepRe; management

Channels: Facebook, Instagram

zne dzieto sztuki

EUVIC

Performance



M motorola

The legend of smartphones
conquers social media

The famous manufacturer of smartphones and modern accessories was our
client for 6 years. During this time, we managed to conduct hundreds of
campaigns on Facebook and Instagram, develop activities with influencers,
and carry out interesting actions for users.

Client: Motorola

creation of content, regular communication, moderation, media

SO management

Channels: Facebook, Instagram

D YouTube ™

@ motorola edge

¥

EUVIC
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M motorola

Motorola @

@MotorolaPoland - Telefon/tablet

nowa nowa
, @ motorolaone mMoto g?
. POWER
\
)
|

zdjecia
/ z dowolnej
l’ odlegtosci

EUVIC
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ERGO
HESTIA

Activities on FB and LI, as well as
content for agents.

For one of the largest insurers in Poland, we comprehensively managed their
activities in social media. Our creatively crafted concept, based on
storytelling, conveyed the most important information about ERGO Hestia's
offerings in an approachable manner. We conducted comprehensive
activities on the brand's Facebook - we were responsible for the content,
graphics, animations, full moderation, and media issues related to post
promotion. We also supported ERGO Hestia in creating creatives and
content for Linkedln, developed content for ERGO Hestia Agents, and
created product content for the fan page of the ERGO Hestia insurance
sellers community.

Client: ERGO Hestia

strategy, creative concept, regular communication, moderation, media

S management

Channels: Facebook, Instagram

MATERIAL MARKETINGOWY

ERGO
HESTIA

Pakiet ERGO Sport

| wyjatkowe ubezpieczenie dla akty
B (

@\\\gj

\ \1)/\&
o)

ERG
HESTIA

e —

. s 8 &
¢ -> ERGO MATERIAL MARKETINGOWY

RS o@w‘%ﬁ HESTIA

71 ,
ot — |0
Gdy laguny spadajq z drzew

| wybierzacwERGO 7 J
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DUBAI POLICE

Dubai Police

We provide marketing consultancy to the world’s finest police force -
Dubai Police.

We advise on processes, tools and structure reform as well as campaigns,
social media and awarness activities.

Enjoy the beach!

With focus on
other people’s
comfort.

Make sure that your music is not distusbing

and uncomfortable for others.
-

Client: Dubai Police

Scope: Marketing consultancy, creation

. Duty, honour
Willing to join Dubai Police? pride.
That is great.

Hard work, dedication, skills. m—

bai Police Women SWAT Tea finished in the top 10
g:rmg 2022 UAE SWAT Team Challenge.

BUBAI POLICE
.............

el

DUBAI POLICE

Minor car accide
Use Dubai Police

Now available! For holders of international driving
and vehicles with international plate numbelf

With our moH
you can easli
9 Pin your location
B Make documenta
2 Collect all the infol

[? Create the report

55



Haier

Performance campaigns
for Haier Group

We co-create and run digital campaigns for the innovative home appliance
manufacturer Haier. The goal of these initiatives is to increase brand
awareness and boost sales. The campaigns encompass activities on
Facebook, YouTube, and within the Google environment. By conducting
brand and sales campaigns, we use proven digital formats, positively
impacting the image of the rebranded brand and achieving a significant
increase in sales of the promoted products.

Client: ERGO Hestia

strategy, creative concept, regular communication, moderation, media

Seshs management

Channels: Facebook, Instagram

/

\,

Haier

Wyeliminuj
do 99,9% bakterii

DOWIEDZ SIE WIECE)

EUVIC
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© LeDvANCE

Ledvance

We created and implemented an advertising strategy for an e-commerce
lighting company, covering various areas of activity.

UX and SEO: We conducted a store audit and identified areas for
improvement in terms of UX. We carried out SEO optimization to improve
the site's visibility in search engines. We created compelling product
descriptions that explained their features and benefits, encouraging
customers to purchase.

Link building and seeding: We identified relevant websites and industry
blogs related to lighting and collaborated with them for link building and
seeding. As a result, we obtained valuable links to the store's website and
increased the brand's visibility in the industry.

Creative and copy: We prepared attractive and professional graphic
designs and engaging content that highlighted the unique features of the
products offered by the store.

Media buying: We developed and are implementing a media buying plan
that includes both display ads and advertising campaigns on social media
platforms and search. We used precise targeting to reach the audience
interested in lighting.

Client: Ledvance
Scope: SEO, SEM, planning purchases and media

Goal: increase sales for the online lighting store

/
(A B

L ‘ ,_:.;___

ODKRYJ MAGIE

Z LEDVANCE SMART' OUTDOOR

@® LEDVANCE
@ LEDVANCE

- Z LEDVANCE

P WéESTAW\E | OSZCZEDZ -
" JESZCZE WIECEJ!

ESHOP.LEDVANCE.PL

. EUVIC
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DB| SCHENKER

DB Schenker

The leading company in the TSL (Transport, Shipping, and Logistics) industry
- DB Schenker - benefits from our support in the areas of performance
campaigns, graphic design, content creation - articles, animations, and video
explainers, Employer Branding activities, and ongoing cooperation within
SEO and buzz marketing efforts.

>
fe
®
©
O
Il

Client: DB Schenker
Scope: project, brand support/building, campaigns

L Y A & ® @ L =
. 2N {
Ni hj ;uslu,g ‘I
[“transportowe dl i SCHENKER

Twojej firmy.
Y Wysytka palet nigdy nie
P’ byla tak prosta.

#Connect_Land

il

1] 7
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WISNIOWSKI

BRAMY | DRZWI | OGRODZENIA

2 THE LIGHT platform game

We supported a leading gate manufacturer in creating a CSR activation
aimed at financing hospitals. As part of the campaign, we created a retro-
digital mobile game, where each piece of gameplay was linked

to a commitment to donate funds to those in need.

Client: Wisniowski

Scope: project and development of a mobile game (CSR)

EUVIC

Performance
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The Embassy of Germany
in Poland

For years, we have been supporting the German diplomatic representation in
Poland. For the Embassy in Warsaw, we created an incredibly versatile
creative concept that is successfully used in digital, print, BTL, and also during
events. Additionally, we collaborate with the Embassy on video projects and
influencer activities.

Client: The Embassy of Germany in Poland

Scope: creative concept, video, social media campaign

www.najlepszegopolsko.de

w obu jezy

] \ -“_. i -
]_ INOS Znaczy

“romnert to samo

8661

- Wolnosé
*Freiheit

hedeutet in beiden
Sprachen
das Gleiche

POLEN UHD DER POLNIECHEN
FREUNDEH ALLES GUTE
ANLASSLICH

DCE 100, JAIIRCETAGE

DER W EDERERLARGUNG
CER UNABAANCIGHEIT

wneraipeaprende ’
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% meblik

l © C * I I ebllk Jakiego produktu szukasz? ;L \)'; Projekt za free @ Salony [~ Kentakt -g Koszyk (7) f
FOKOIOWE ROZWIZAN I

MEBLE v KOLEKCJE v POKOJE v DODATKI v ustuel PROMOCJE INSPIRACJE

We supported a Polish manufacturer of children's and youth furniture in
branding, generating sales leads, and SEO activities. Together, we are
transforming the business towards online sales. We increased exposure in
SERP for key organic keywords related to youth furniture (advanced to
TOP5).

Meble z kolekgji

S2.31

Szafa Royal Sezon

20937
IT.31 Toaletka ReStyle Grey Crystal BK.31Biurko Royal Grey
12902 9867t 796z 1343z

L]

===

TN.31tk6zko Crystal Grey R2.31Regat Royal Grey
Hoo# 1184 1680 12387

Client: Meblik

Scope: SEO, performance, branding

EUVIC
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VASMI

Vasmi.pl

A &2 ® @ 4O =
We provide comprehensive support to an ambitious Polish e-commerce e .
start-up in the areas of SEO, performance campaigns, branding, and ongoing ‘ :* @vasmibutk - 49 (28 ocen) - Odziet (marka)

marketing management. Month by month, we consistently increase sales.

>
be
®
©
O
i

# VASMI *
. @vasmibutik - # 4,9 (28 ocen) - Odziez (marka)
] «

| | Kolekcjd sylwestrowa -15% taniej

Skorzystaj

s (3 -

Sukienki na 'sylwesta -15% taniej

Client: Vasmi

Scope: SEQ, performance, branding

EUVIC
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Canon

Canon.pl

We supported the legendary manufacturer of cameras, printing, and image
processing devices in social media activities, as well as in B2B activations.

Client:

Scope:

Canon

social media, B2B activations

A 2 8 @ 2o

canon Canon Polska ©

@CanonPolska - Kamera/aparat

WYGRAJ PROFESJONALNE KALENDARZE
NA 2018 Z TWOIM ZDJECIEM!

® @ 4

Canon Polska @

@CanonPolska - Kamera/aparat

EUVIC
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A
KPRM

KANCELARIA PREZESA
RADY MINISTROW

Internet United UN World
Digital Summit

We were responsible (together with the Eskadra agency) for planning,
preparing, and conducting informational and promotional activities for the
UN Digital Summit for the Chancellery of the Prime Minister. Advertising
activities took place under the slogan "Internet United" online, using OOH,
press - both Polish and foreign - in collaboration with influencers.

We have achieved ROAS (Return on Advertising Spend) rates exceeding
even 1800%, and we are eager for more!

Client: Chancellery of the Polish Prime Minister
Scope: strategy, media planning, and media buying
Goal: Polish and foreign press, Out-of-Home (OOH) advertising, the internet,

Influencers

“Jak widzisz przysztosé

internetu? Wez udziat
w $zczycie Cyfrowym «
ONZ - IGF2021!

KATOWICE,
6-10 GRUDNIA 2021

Dotacz >

INTERNET
GOVERNANCE
FORUM
Pe&LAND

Join the most
prestigious

digital event
of the year!

KATOWICE, POLAND ", « =
6-10 December 2021

Signup >

I G . INTERNET
K GOVERNANCE
¢ FORUM
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A
KPRM

KANCELARIA PREZESA
RADY MINISTROW

Chancellery of the Polish
Prime Minister

For the Chancellery of the Prime Minister of the Council of Ministers, we
prepared and conducted informational and promotional activities for social
campaigns (COVID and Poland 2040).

Join the most

20 million unique users reach prestigious

200 million views

digital event
of the year!

EF o i =
4 s .

“Jak widzisz przysztosé

internetu? Wez udziat
w $zczycie Cyfrowym «
ONZ - IGF2021!

KATOWICE,
6-10 GRUDNIA 2021

KATOWICE, POLAND ", « = °
6-10 December 2021

Signup >

I G I: INTERNET
20 ) semom ™ KPRM

Dotacz >

] -
Client: Chancellery of the Polish Prime Minister GOVERNANCE KPRM

Scope: social media communication strategy, media planning, and buying

Goal: social media, internet EUVIC
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ZYOTA*

Amstar I BBI Development

Our task was to acquire a specific number of valuable leads from a highly
targeted audience interested in purchasing luxury apartments. We used
various tactics, including organic search results, Google Ads, social media
advertising, campaigns on horizontal portals, and email marketing. In addition
to marketing activities, we also created and handled the technical
maintenance of landing pages and the official website of Ztota 44.

100% sales achievement

Client: Ztota 44
Scope: social media communication strategy, Google Ads, mailing, major portals
Goal: google ads, social media, strategia komunikacji w SM, google ads, mailing,

portale gtéwne

Luksusowe

apartamenty
dostepne w ofercie
biura sprzedazy
ZYOTA 44

SPRAWDZ

EUVIC
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5.70.49.

5.10.15.

With 5.10.15, we have been cooperating since 2017. We created an individual
affiliate program for this client, in which hundreds of publishers from various
areas of performance marketing are effectively operating. Our focus has been
primarily on performance-based actions (generating sales according to the
assumptions), generating high-quality traffic to the store's website, and
recovering abandoned shopping carts.

Client: 5.10.15.
Scope: strategy

Channels: individual affiliate program, generating traffic

TLUSTY CZWARTEK (o)
TLUSTE RABATY ™

EUVIC
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CeZ Zicwia

Health Center
Internet Patient Account (IPA)

Our task was the comprehensive implementation of an informational
and educational campaign on the internet, aimed at raising awareness
and building the image of the Internet Patient Account (IPA) and related
e-services, as well as the mobile application mojelKP.

6,687,361 clicks
236,111 logins

190% of the goal

Client: National Centre for Healthcare Information Systems

Scope: communication strategy, media planning, and media buying

Channels: display and text ads, RTB with retargeting, contextual ads on Plista surfaces, and Facebook, EUVIC

Performance

video, and articles: RTB, horizontal portals, health-themed portals, YouTube; mailings
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euvicperformance.cc

a.janik@euvicperformance.com Czerska 12 Street
tel. +48 500 025110 00-732 Warsaw, Poland
k.malecki@euvicperformance.com It’s All About

tel. +48 501 090 327 Performance



